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After reviewing the two platforms we decided Dr. Pepper needed to utilize more, Facebook and Instagram, these are the demographics we will need to focus on:
Facebook/Instagram Target Market:
· Males and females
· Ages 18-30
· At least a high school diploma (some schooling beyond)
· Location within the U.S
· Income between 20,000-40,000/year
These demographics seem to fit well with Dr. Peppers primary target market, which I have listed below.
Dr. Pepper Target Market:
· Males and females
· Ages 20-35
· At least a high school diploma (some schooling beyond)
· Location within the U.S
· Income between 20,000-35,000/year
· With or without kids
The main establishments Dr. Pepper is purchased at is either gas stations or dollar stores during afternoon hours.

Below are message ideas for the two platforms discussed above, Facebook and Instagram.

Message 1:
	Platform:
	Facebook

	Message:
	Dr. Pepper wants to reward its customers!
Share with us “The One You Crave”
The first 20 people to comment below with a photo of you enjoying your favorite flavor of Dr. Pepper will win a free 12 pack of that flavor.

	Any Changes?
	Just an addition to the follow up (winners will be announced on Facebook)

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Customer Engagement/Reward, Campaign (The One You Crave)

	Media to include:
	A photograph of all the flavors of Dr. Pepper, these will be 12 packs stacked up with a person in the middle jumping for joy with a Dr. Pepper in their hand.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Track who the first 20 people are and contact them with details on how to finish the reward process, get all their shipping information for their free 12 pack.  Once all 20 winners are contacted they can be announced on Dr. Peppers Facebook page.



Message 2:
	Platform:
	Facebook

	Message:
	Pick Your Pepper!
Dr. Pepper picked a pack of pop, if you can pick the right pack, you can win something from our shop! The first 10 people that guess the right numbered Dr. Pepper will win a randomly selected item from the Dr. Pepper Shop.

	Any Changes?
	None

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Customer Engagement/Reward

	Media to include:
	[bookmark: _GoBack]A photograph with Dr. Pepper packs “growing” out of the ground numbered 1-10.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Track who the first 10 people are that guess the correct number, make sure nothing is said until there are 10 people who have guessed correctly.  Contact the winners and get their shipping information.  Share the winners and their prizes on the Facebook page.



Message 3:
	Platform:
	Facebook

	Message:
	Hey Good Lookin, Whatcha Got Cookin?  How About Cookin Somethin Up With Dr. Pepper?  Comment with your favorite Dr. Pepper recipe for your chance to be featured in Dr. Pepper’s Recipe of the Month.

	Any Changes?
	None

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Sales Driven, Reward

	Media to include:
	A short video of last months winner cooking their winning recipe.  There will also be a link to the recipe.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Look through the recipe comments and see if there are duplicates or one many people would like to try. Contact the winner and set up a time to meet with them, interview and cook the winning recipe.



Message 4: 
	Platform:
	Facebook

	Message:
	Football season is upon us and Dr. Pepper wants you to share how you watch your favorite team! Put your game face on and watch football with Dr. Pepper.  

	Any Changes?
	None

	Paid (Y or N):
	No

	Target:
	Males, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Campaign (Game Day), Customer Engagement

	Media to include:
	A photograph of a guy with a cap on and a jersey with black lines under his eyes, he has a serious/angry game face, holding a Dr. Pepper in each hand.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Comment back to the people who share a photograph.



Message 5:
	Platform:
	Facebook

	Message:
	Do you love Dr. Pepper?  Could you use $1000 towards tuition? If this sounds like you or someone you know, apply online at www.drpeppertuition.com, you could be 1 of the 12 lucky students to receive $1000 and free Dr. Pepper for a month! 

	Any Changes?
	Added to follow up (the winners will be announced and shared on the Dr. Pepper Facebook page.)

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-24, within the U.S, who have graduated high school

	Conversational, Campaign, Sales driven, or Other (please explain)
	Campaign (Dr. Pepper Tuition Giveaway) 

	Media to include:
	Photographs of previous winners holding their check.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Within the drpeppertuition website there will be follow up on the applicants and making sure they fit all criteria before being accepted and announced as a winner. All winners will be announced on the Facebook page.



Message 6:
	Platform:
	Instagram

	Message:
	Do you want to help provide kids and families with the tools, places and inspiration to make active play a daily priority?  Make your pledge today! #letsplay #drpepper

	Any Changes?
	Add a photograph of how many people have already made pledges.

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Campaign (Lets Play)

	Media to include:
	A photograph of a family playing on one of the playgrounds the pledges helped build with the website URL. Another photographs of the number of pledges that have been made.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	Just checking on the pledges on the Lets Play website.



Message 7:
	Platform:
	Instagram

	Message:
	Take a ride with The One You Crave! Receive a $5 Uber Code when you purchase two participating 20oz Dr. Pepper bottles, learn more at drpepper.com. #drpepper #theoneyoucrave

	Any Changes?
	None

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Campaign (Uber)

	Media to include:
	A video of a variety of Dr. Peppers riding in an Uber car.

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	None



Message 8:
	Platform:
	Instagram

	Message:
	Need some delicious inspiration for game day? Check out these Dr. Pepper recipes at drpepper.com/recipes.  #drpepper #yummy #recipes

	Any Changes?
	Adding the hashtags to the message

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Sales Driven, Customer Engagement

	Media to include:
	A photograph of different foods on a table surrounded by Dr. Pepper

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	None



Message 9:
	Platform:
	Instagram

	Message:
	What’s on your grocery list? Don’t forget a pack of delicious Dr. Pepper! #pepperpack #drpepper

	Any Changes?
	Instead of making the Dr. Pepper on the list bold, add a pop of color by circling it with red.

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Sales Driven

	Media to include:
	A photograph of a grocery receipt with a 12 pack/24 pack of Dr. Pepper listed and circled in red

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	None



Message 10:
	Platform:
	Instagram

	Message:
	Perfect day to enjoy a nice cold Dr. Pepper! #mypepperplace #drpepper

	Any Changes?
	Adding the hashtags to the message.

	Paid (Y or N):
	No

	Target:
	Males and Females, ages 18-30, within the U.S

	Conversational, Campaign, Sales driven, or Other (please explain)
	Sales Driven

	Media to include:
	A photograph of a couple sitting on the front porch on a hot day drinking a can of Dr. Pepper

	Does it meet platform guidelines?
	Yes, the message and any photographs are owned by Dr. Pepper or taken by the people responding to the message.  These images are age appropriate and made for a diverse audience.

	Follow up?
	None
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